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And what to do about it ?
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THE MANY SOURCES OF FAKE NEWS
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WHY FAKE NEWS LIV.
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* MANIPULATES OUR EMOTIONS
PRAEIE S

e SATISFIES CONFIRMATION BIAS
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* ENCOURAGES CONSPIRACY THINKING
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* FERTILE GROUND IN HOSPITABLE DIGITAL ECOSYSTEM
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FAKE NEWS AND THE U.S. PRESIDENTIAL ELECTION
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Total Facebook Engagements for

Top 20 Election Stories
The most _ - p -
= WikiLeaks CONFIRMS Hillary Sold
%%AE}D\E’\J tro u bl i ng E;,;fﬁf{] ;ulll‘wrl"- ['hen Drops Another
e aspect is that S
S th(ie3 fake
ﬁ%ﬁ Eﬂiﬁiﬁg . - Barba ﬁuslﬂ don’t know
RS hews stories d . ra

BAAESNE  overtook real . e

news by

Election Day




Fake vs. real: Guess which readers focus on?
HiEZME © BiaEaghEiEsE ?

Top 5 Fake Election Stories Top 5 Mainstream Election Stories

by Facebook Engagement Stories by Facebook Engagement
(three months before election) (three months before election)

“pope Francis Shocks World, Endorses Donald Trump “Trump’s History of Corruption Is Nlﬂd'“ﬂﬂ“"ﬂ;
for President, Releases Statement” So Why Is Clinton Supposedly the Corrupt One?

(960,000, Ending the Fed) ; (849,000,Washington Post)

“WikiLeaks CONFIRMS Hillary Sold Weapons to ISIS... “Stop Pretending You Don't Know
Then Drops Another BOMBSHELL! Breaking News” Why People Hate Hillary Clinton
(789,000, The Political Insider) (623,000, Huffington Post)

“IT’S OVER: Hillary’s ISIS Email Just Leaked & “Melania Trump’s Girl-on-Girl Photos

From Racy Shoot Revealed”

It’s Worse Than Anyone Could Have Imagined (531,000, New York Post)

(754,000, Ending the Fed)

“Just Read the Law: Hillary Is Disqualified “5\?; %ﬁ%gﬂiﬁﬂgﬂ?&,,
From Holding Any Federal Office” (407,000, CNN)
(701,000, Ending the Fed) e

“] Ran the C.I.A. Now
I'm Endorsing Hillary
Clinton” (373,000,
New York Times)

ENGAGEMENT REFERS TO THE TOTAL NUMBER OF SHARES, REACTIONS, AND COMMENTS ENGAGEMENT REFERS TO THE TOTAL NUMBER OF SHARES, REACTIONS, AND COMMENTS
FOR A PIECE OF CONTENT ON FACEBOOK SOURCE: FACEBOOK DATA VIA BUZZSUMO FOR A PIECE OF CONTENT ON FACEBOOK SOURCE: FACEBOOK DATA VIA BUZZSUMO




PRO-TRUMP, ANTI-CLINTON
WENT VIRAL

jﬁ} [ > }iﬁ% R r%

* TRUMP’S TWEETS RETWEETED THREE TIMES MORE THAN CLINTON'S

J 1 R R OB R B LR AL 2 T =1
» FACEBOOK POSTS WERE RESHARED FIVE TIMES MORE

JIRE R E R ERBS HARAES

« 20 PERCENT OF TRUMP’S OWN TWEETS WERE RETWEETS OF THE GENERAL PUBLIC
JIIEHESCFAE 20% 2EHEE —BAR

* HALF HIS TWEETS LINKED TO OTHER NEWS MEDIA, ALSO 78 PERCENT OF HIS
FACEBOOK POSTS
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THE POWER OF BOTS il A28 A BVEL 7

* SPREAD INFORMATION OR MISINFORMATION
EE g R AR

e CAUSE TOPICS TO “TREND' ONLINE THROUGH THE AUTOMATED PROMOTION OF
HASHTAGS, STORIES, AND THE LIKE.

738 H BN FREEE - A F RS SR
e IN MONTH BEFORE ELECTION, BOTS PRODUCED ABOUT 20 % OF ALL TWEETS

RERT—(E H A HH 20% & HIIRHEES A FriliE ke

e DEBATES: PRO-TRUMP TWITTER BOTS GENERATED ABOUT 400 Y% MORE TWEETS AS PRO-
CLINTON BOTS
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SO HOW CAN
PEOPLE

TEST FOR THE
TRUTH?
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IT'S A MATTER OF
SUPPLY AND DEMAND
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NEWS RiERE...
LITERACY...

THE ABILITY TO USE CRITICAL THINKING
SKILLS TO JUDGE THE RELIABILITY AND
CREDIBILITY OF NEWS REPORTS WHETHER

THEY COME VIA P - ,,
THE |
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WHAT IS NEWS?

TEEMER?

INFORMATION OF SOME PUBLIC INTEREST THAT
IS SHARED AND IS SUBJECT TO A JOURNALISTIC
PROCESS OF VERIFICATION, AND FOR WHICH AN
INDEPENDENT INDIVIDUAL OR ORGANIZATION IS

DI

RECTLY ACCOUNTABLE.
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What Makes News Different?

MR ZFTARARE ER

VERIFICATION

XL

A PROCESS THAT ESTABLISHES OR CONFIRMS THE
ACCURACY OR TRUTH OF SOMETHING.
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THE HIERARCHY OF HE BB IERITI1@4k

DIRECT EVIDENCE

VIDEO, AUDIO AND PHOTOS
DOCUMENTS AND RECORDS

JOURNALIST EYEWITNESS
ACCOUNT

OBSERVER
EYEWITNESS
ACCOUNT




IT'S ALL MORE RELIABLE THAN INDIRECT

EVIDENCE

DL RERG 5 B Ry 1 S5F

ACCOUNTS FROM SPOKESMEN
(I.E. LAWYER, PRESS SECRETARY,

WRITTEN PRESS RELEASE) &&= A Pt

SECONDHAND ACCOUNTS
(OR WORSE) )5 B HEl it

COMPUTER MODELS 5T HEMES = HEE

INFERENCES FROM EVIDENCE
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What Makes News Different?
Fre ZFTARAE R

INDEPENDENCE
B

FREEDOM FROM THE CONTROL, INFLUENCE, OR
SUPPORT OF INTERESTED PARTIES, COUPLED WITH A
CONSCIOUS EFFORT TO SET ASIDE ANY PREEXISTING

BELIEFS AND A SYSTEM OF CHECKS AND
BALANCES.

AT BRI - 28 - BEh) -
[EjiFER AT REREPRIEM B R, - WHA —EHIEEI%E] -




What Makes News Different?
SR LIARARE R

ACCOUNTABILITY
b= ‘

BEING RESPONSIBLE
OR ANSWERABLE FOR
YOUR WORK

HEGHHERT




EVALUATE VIABILITY
]

Ask yourself... BEHELC...

© WHAT DO | KNOW?2 FREIE(FEE ?
© HOw DO | KNOW ITe FRUIfaI B4 ?

o WHAT DON'T | KNOW? H{t e HHE

o BONUS: Have | set aside
my own beliefs and
dispassionately
evaluated this storye
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JOURNALISTIC TRUTH ¥hE B4

© JOURNALISTIC TRUTH IS THE BEST OBTAINABLE VERSION OF THE TRUTH
ON ANY GIVEN DAY.

S RIS REET RS EEMN

© ITIS A CONTINUING JOURNEY TOWARD UNDERSTANDING... WHICH
BEGINS ON THE FIRST DAY OF A STORY AND BUILDS OVER TIME

(e ERGERYSE — R - HEARY T AR EE. .
e EEE T EAHEERIREE
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JOURNALISTIC TRUTH 3 = =45

JOURNALISTIC TRUTH IS PROVISIONAL
BB R

pro-vi-sion-al

‘pra viZHanl! 49

Adjective
Armanged or existing for the present, possibly to be changed later.

Maoun
A provisicnal postage stamp.

SYNonyms
temporary - interim - provisory - tentative - temporal

Today's evidence may be frumped by fomorrow's
discoveries.

< B HRHEA 1] s S H B33 prrEs



BREAKING NEWS IS CHAOTIC

RITERE i e — B .
[CBREAING VEWS CONSUMER's WANTBOOK |

In the immediate aftermath, news outlets will get it wrong.
. Don't trust anonymous sources.
. Don't trust stories that cite another news outlet as the source of the information.

. There's almost never a second shooter.

. Pay attention to the language the media uses.
- “We are getting reports”... could mean anything.

« “We are seeking confirmation”... means they don't have it.
- “['News outlet] has learned"... means it has a scoop or is going out on limb.

. Look for news outlets close to the incident.
Gompare multiple sources.

. Big news brings out the fakers. And photoshoppers.

. Beware reflexive retweeting. Some of this is on you.

1[\]|THEMEDIA|




WHY VERIFICATION BREAKS
DOWN ¥ &g Rfr] FLA%

© FACING DEADLINES, SOME JOURNALISTS GET SLOPPY OR
PROVIDE INCOMPLETE REPORTS

FEHEEERIAIR - Al a2 GlE a2 4t
R RS

© PEOPLE (SOURCES) GIVE REPORTERS INCORRECT
INFORMATION... OR OUTRIGHT LIE

KA (CHEATR etec A sharalla. . BoEin =

© VERIFICATION IS VERY DIFFICULT, EVEN WHEN SOURCES ARE
HELPFUL

BOGEH EARBIREN » BHBREIRED
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JOURNALISM

Dea@l IT’S EASY TO GET




SEEKING TRUTH ERZEIE

© CONSIDER ALL OF THE EVIDENCE TOGETHER.

[FIHF =5 e AT A YRS

© NOTE WHAT EVIDENCE IS DIRECT, AND WHICH IS INDIRECT
o SR LE T H RS - I Efa REEE TR

© NOTE IF RELEVANT EVIDENCE IS MISSING
HEE G ERHEREE

© NOTE IRRELEVANT EVIDENCE THAT'S IN THE WAY.
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EVIDENCE EXISTS ON A SPECTRUM

Direct Indirect
Evidence Evidence
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TRANSPARENCY
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FAIRNESS, BALANCE,
AND BIAS

WHAT'S THE
DIFFERENCE?
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Opinion

7 ways to spot and debunk fake news

WHAT'S THE EVIDENCE? 3518 &1/ ?
DOES THE STORY SUPPORT THE HEADLINE? IS

THE HEADLINE IN ALL CAPS? ¥R AIfERE 2

BERE 7 EERES SRR KRE?
AsK, “SAYS WHO?” [ : T EEREY ? |

DO ALL THE LINKS WORK? WHAT DOES THE
“ABOUT US” PAGE SAY? WHEN WAS THE
INFORMATION UPDATED?

FrEWVEGEERA NS 2 T B EAM .
EEEE R ? MR AR Y ?

®, Reprints

5. CHECK WHETHER FACT-CHECKING WEBSITES HAVE
INVESTIGATED THE INFORMATION.

R EEEZEILECRERERERE -

6. CUT AND PASTE IMAGES INTO REVERSE SEARCH
ENGINES LIKE TINEYE.COM.

AR EY MR 7 =S % G E TINEYE.CcoM.

7. BEWARE OF STORIES THAT COME FROM PEOPLE YOU
TRUST — EVEN FROM YOUR FRIENDS AND RELATIVES.
DON’'T CONFUSE THE SENDER WITH THE SOURCE OF THE
INFORMATION.

SRR S P S (ER A3 — BV R
LB o AREEHISM A RS B AR 2K .



Some social
media outlets
are dedicated to
correcting
misinformation.

TR
_@'UJE’\?EL_

"¢, Grasswire Fact Check
%E:}u Ju\ | , @grasswirefacts

That’s an iPad, not a Quran, and the Dastar (turban) is worn by
Sikhs.

!E 3:52 PM - 14 Nov 2015
[ NR “« 131741 €765
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The correction
was too late to
stop a
newspaper from
running his
photo.

And then after
the Nice terror
attack, it

happened again.

Saint Jon (Crumb) T £ Foliow
R )i Jycle

French Muslim Veerender Jubbal reportedly
involved in #Ni rror attacks, posted pictures
before committing them

. 5| simran Jeet Singh
@SikhProf

People are wrongly identifying my Sikh friend as being
responsible for the #Nice attack. Please help end the rumors.
9:26 PM - 14 Jul 2016

4 1336485 W@ 143859

Hollande promete que sera «implacables
y los lideres europeocs asequran que
respanderdn sunidoss v econ todos los
medios necesarioses alos atentados de
Paris que han dejado al menos 129
muertos y 352 heridos

Felivarinl y Pgtaas #6ad



A Growing Number of Watchdogs in the U.S.
35 B AR 2 A <P A
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Examine the Journalism &R i E R E

Step 1
Summarize the main points, comparing headline to the story EEELEH » FEEMEEMIANY

Step 2
Is the evidence direct or indirect? & 3B 2 H s ERIEE ?

Step 3

Evaluate the sources £¥{& 3% B3R

Step 4

Does the reporter make his/her work transparent? :0.& B S rEEM IR ERE /\BEEH

Step 5
Does the reporter place the facts, the story, in context? E0 & B R ETE=E I FR ? B oo BN ERL ?

Step 6

Are the key questions answered? EERE TR#ERE ? (BW1H)
(Who-What-When-Where-Why-How)

Step 7

Is the story fair? Is balance called for? What about fair play and language? $ZEZE B /NIE ?




Step 1

Summarize the main points, comparing headline to the story EEREELHE » PEESIEREMIANSC

Why digital-age

headlines are different

Rof T EERAL RF ARV IR

HELLO, SEO Google loves
search terms.

=5 [ £]k: Google]
|

A—1%

headlines full of

T 2 A [fe S THY

CLICK BAIT Headlines written to sell, not

tell the story.
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Step 2
s the evidence direct or indirect? &SR EEFEERIE?

@® Sci,Space,&Tech Cmte &

9+ Follow
@ @HouseScience

.@BreitbartNews: Global Temperatures
Plunge. Icy Silence from Climate Alarmists

Global Temperatures Plunge. Icy Silence from Climate Alar...

Land temperatures have plummeted by 1 degree - the biggest
and steepest fall on record. But the news has been greeted with
. an eerie silence.

»”

RETWEETS LIKES

873 1,150

11:12 AM - 1 Dec 2016




Step 3

Evaluate the sources 2Ffdi 75 23R

Yes, the digital age transformed the landscape
for news producers and news consumers.

8E o BRSNS T S E AN =N
HHITREY

But you need to ask a two—word guestion:

(B R —(E

Says who?
ST P




I-M-V-A-I-N

THIS SYSTEM CAN HELP YOU EVALUATE DIGITAL CONTENT

EETEALL

HBIREF R R

o

NE

Independent sources are better than self-interested sources

LR S PR A ZAH B R E 47

Multiple sources are better than single sources

%77 MR LB R ST

Sources who Verify with evidence are better than sources who assert
HesEaa AN N B LIRS

Authoritative/Informed sources are better than uninformed sources

EER/ AEEEEVHE D

lin

Jraan HIE S

Named sources are better than unnamed sources

AR R EAAgF
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RUTH &UTf}:]‘

"g‘l Ry Sl LRUTH
TRH TO. FHHEapaus.
TR H 7y R'mﬂ
You're not always going to be able to flgure

out what’s true
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Think

once before you act,

twice before you 5.pedt
and three tmes before

you post on Facebook
Instagram, & Twitter




CONFRONTING OUR OWN
BIASES

EHNERM A RS,
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“Voters, it turns out,
invariably make judgments
that are heavily based on their

emotional reactions and

emotional factors.”

BB EHUE
4% S FE Al
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THE

POLITICAL BRAIN

THE ROLE OF EMOTION IN DECIDING
THE FATE OF THE NATION

D i U' L
" Thin it Who (racn i meen Ty foralim v v o0 om ool ket 1w ped i Tty yoeum
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E A i L 8 - aradnntand modern Ao falit




“It's hard for all of us to
admit that we're wrong. It

can be very "EE’EU RTgI;h}'_
| e

uncomfortable, especially
when what we're
admitting we're wrong
about implicated some
aspect of our identity or
world view.."

BUREneh o RN > R Al
HEH TR E B S

Brendan Nyhan, assistant professor
of government at Dartmouth
College during “On the Media”

iNterview
mirreorvio vy,




RESPONSES TO COGNITIVE DISSONANCE

AR Y S E

© SELECTIVE DISTORTION & RETENTION

FEE

R

REH

© PEOPLE TEND TO DISTORT OR FORGET INCOMING
INFORMATION IF IT DOES NOT MATCH THEIR POINT

OF VIEW

RIS AT S E AR - AfER
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WE ARE NOT RATIONAL BEINGS

Z IR =212 HIE) )




BB BNLRF

digital age,
AN
P E](E afre in charge
of determining
(TEA (S what is reliable ...

and what is not







